ROKU rollo

Rollo extends viral social content to
CTV with Roku and Spaceback.

Rollo CTV video creative

Viral Sticker Printer Simplify your

- - S
printing.

Oblectlve Switch to the Rollo Wireless

Printer and say goodbye to

After its wireless printer went viral on social media, shipping y =1 ikl
platform Rollo wanted to extend its impact to the TV screen,
without spending money on expensive TV assets.
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Approach

Rollo partnered with Spaceback a creative automation company,
to create streaming video assets based on their top-performing
social posts. They then ran that creative on Roku Ads Manger,
focused on driving site visits and purchases.

Results

"Working with Roku and Spaceback has been
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instead of repeat customers and less towards production.”

stocking up on supplies.
Roxu ]



	Slide 1



